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Disclaimer 
The 2022 Annual Report covers the period from 1st January 2022 to 31st December 2022. 

However, the possibility of errors or unintentional omissions cannot be excluded. 

Any use of information contained in this report should be accompanied

Editorial Team: 
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Abbreviations and Acronyms

AYSRH      Adolescent and Youth Sexual and Reproductive Health
AWPs      Annual Work Plans 
C4C      Counselling for Choice
CBOs      Community-Based Organizations
CCMM      Community Case Management of Malaria
CEC      County Executive Committee
CHA      Community Health Assistant
CHMT      County Health Management Team
CHVs      Community Health Volunteers
CIDPs      County Integrated Development Plans
CIFF      Children's Investment Fund Foundation
CMS      Clinic Management System
CPD Points    Continous Professional Development Points
CYP      Couple Years of Protection
DALYs      Disability Adjusted Life Years
DESIP      Delivering Equitable and Sustainable Increases in Family Planning
DR-TB      Drug-Resistant Tuberculosis
GBV      Gender-Based Violence
GVRC      Gender Violence Recovery Centre
HCD      Human-Centered Design
HIVST      HIV Self-Testing
HMIS      Health Management Information System
HSS      Health System Strengthening
HTPs      Harmful Traditional Practices
ICFP      International Conference on Family Planning
IEC      Information, Education and Communication
IGAs      Income-Generating Activities
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IVR Interactive Voice Response
KHIS Kenya Health Information System
KQ Clubs Kings and Queens Clubs
LGBTQ Lesbian, Gay, Bisexual, Transgender, Queer/Questioning
MCH Maternal and Child Health
mCPR Modern Contraceptive Prevalence Rate
MERL Monitoring, Evaluation, Research and Learning
MLH Medical Learning Hub
MoH Ministry of Health
OC Oral Contraceptives
PS Kenya  Population Services Kenya
PSI Population Services International
PWDs People with Disabilities
RDTs Rapid Diagnostic Tests
RH Reproductive Health
RMNCAH Reproductive, Maternal, Newborn, Child and Adolescent Health
SCHMT Sub-County Health Management Team
SHIPS Strengthening HIV Self-Testing in the Private Sector
SM Social Marketing
SRH Sexual Reproductive Health
SRHR Sexual and Reproductive and Health Rights
TC4A Tech Care for All
TOTs Trainer of Trainees
TWGs Technical Working Groups
UAT User Acceptance Testing
WHO World Health Organization
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Health Systems Strengthening

assistance and support to the development and review of 

Social and Behavioral Change

How We Operate
PS Kenya Vision

healthy choices.

PS Kenya Mission
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Service Delivery

Social Marketing

health products and services to reduce barriers to 

chain to reach those in need.

Medical Detailing 
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Message from the Board Chair

Collective Resilience

Anne Ng'ethe
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clinics to increase their revenues and client numbers. 

women, children, and people with disabilities.   

launch 14 reproductive health documents that aimed 

researchers, and health implementors across all 

service. They have both played instrumental roles in 

health services delivery, public and private partnership 

to our team. 

Joyce Wanderi, for her steady hand at the helm and 

dedication and care.  
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Ms. Risper Alaro-Mukoto
Treasurer

Mr. Ken Ouko
Member

Dr. Desmond Chavasse
Member 

Ms. Anne Ng’ethe
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Dr. Festus Ilako
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Dr. Rehana Ahmed
Member 

Ms. Veronica Musembi
Board, Hon. Secretary

Prof. Frank Wafula
Member
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Member

Ms. Linah Githuka
Member
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Member
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PS Kenya's counties of implementation

Jumuia Place

Nyali Center

Mega City Mall
We have a footprint 

in all 47 counties. 
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Message from CEO

Dr. Margaret Njenga

In our current 3-year strategy, we remained 
committed to improving the health of Kenyans 
by promoting functional and sustainable systems 
while increasing access to quality health solutions.

Astounding Resilience
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operation.

violence with reproductive health services at scale. We 

and vulnerable populations. In addition, we developed 
a quality improvement model to address treatment 

of Health remains active as we collaborated with 
the division of reproductive and maternal health to 

delivery of quality information, products, and services 

understand and articulate the systems of exclusion and 

health services.

to advance adolescent and youth sexual and reproductive 

We extend our appreciation to donors and partners for 

opportunity to serve them.

celebrate your dedication and collective achievements. 
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Health Impact in the Current  Strategy
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Disability Adjusted
Life Years (DALYs)

Condoms distributed

Deaths averted
HIV Self-test kits
distributed

Couple Years of Protection 
(CYPs) People screened for TB

Unintended pregnancies 
averted

Maternal deaths 
averted

HIV  Testing Services 
(HTS)

2,886,813

9,071

2,326,663

802,566

2,058 81,415

2,889,407

51,411,597

409,121

198,243
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 • The campaign was successful

vaccinated.  
 • Message testing

animations.  
 • Use of swahili

 •

the total views.

Using media to drive social and behavior change

Figure 1: Chanjwa outreach campaign at Likoni sub-county, Mombasa County

COVID-19 response



Preventive measures and vaccine importance

Creative strategy

Accessibility

Figure 2: Chanjwa digital campaign
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• Swahili:

• Video messaging: 

Figure 5: Creative video in swahiliFigure 4: Static creative in swahili 
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accounted for almost half of the total views. 
While social media can be used as a weapon to drive 

provide consumers with reliable, accurate information 

 
Community-based approaches

vaccination in health facilities and mobile sites. These 

 
Digital learning initiatives 

it. To increase health care provider enrollment on the 

prevention and vaccination content was developed in 

in counties of focus. The content is then recorded in 

to the recorded lessons. At the end of the course, the 

occasions with county teams, the course content 

Digital reach
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active participation of both the public and private sectors to 
achieve equitable access to health products and services for all 

Local Partnerships 

and other partners.

Distribution of  HIV Self-Testing 
kits to grow the Selfcare market
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to other bundles. 

ASKA chatbot

Sales 

Social media 

 

Product bundling

sale of other sexual and reproductive health products 

kits 
Locally Approved 

kits 
Others 

Physical Pharmacies 2434

Nil NilOnline Pharmacies 

6,588,601

5,453,023

5,108,40

21,267

Cumulative Sales of Bundled Goods
Last 12 month

658

455

744

1256

100

90

80

70

60

50

40

30

20

10

  0

Figure 8: SHIPS Cumulative bundle sales

Figure 6: SHIPS project HIVST kits sales performance

Figure 7: SHIPS project cumulative social media reach

Figure 9: SHIPS project Whatsapp chatbot ‘ASKA’ performance dashboard
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Pharmacy activations 

The activations raised awareness of the 
products and services, created demand, and 

interactive as possible.  

Lessons learned

Some potential consumers 
seem to have a problem 
with going to purchase 
HIVST kits by themselves - 
they would rather the kits 
are delivered. 

More sales are made on 
weekends and later in the 
day as opposed to early in 
the morning hence the need 
to consider the timing. 

Consumers in Nairobi 
seemed to be 
uncomfortable with being 
approached during the 
activations. Their Kisumu 
counterparts didn’t seem to 
have a problem hence the 
need to change the 
approach.

In-store Activations Sale of HIVST kits Demand Creation Product Bundling

Partnering with like-minded 
organizations such as 
Maishamed in lowering the 
prices enables customers to 

A big percentage of clients 
still go for the non-WHO 

issues. 

Awareness of the WHO PQ 
kits amongst clients based 
on the data. However, more 
awareness creation needs to 
be done.

results. Investing in 
platforms that yield better 
numbers ensures that we 

audiences.

Investing in other 
one-on-one demand 
creation activities will 
ensure the project reaches.

support demand creation

Clients preference was on  
purchasing HIVST Kits  
together with condoms as 
compared with other 
bundles (HIVST + 
Lubricants, HIVST + Pills, 
HIVST + Pregnancy testing 
kits)
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condition was because of the harsh weather he had 

Road to Recovery

Figure 10: Kilonzo with some of the clothes he sells for his income

TB Program 
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medication, instead, its treatment involves the use 

As days went by, my condition deteriorated. I 

It is now six months since he started his medication, 

that he is much better than before. “It is now six 
months since I started my medication, and so far, 
my condition has improved compared to how it 

and I believe that after the 12 months, I will be fully 

social support.

Thereafter, he disappeared and was not traceable. 

collapsed. He is now on medication and his condition 

community.
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which has been exacerbated by the existence of several 

outcomes.  

• 

• 

• 

recovery and improve treatment adherence. 

patient adherence support system and established nine 

treatment adherence. In addition, we established six 

to improve patients’ socioeconomic status and enhance 
treatment adherence, and we also built the capacity of 

centers in the two counties. 

• 

• 

service provision approach. 

• 

• 

implementation, and these will be documented in 2023 

100

90

80
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40

30

20

10

  0

75%

85%
82%

85%
90%92%

Figure 11:  Treatment outcomes progress among  supported DR-TB 
patients.

Achievement

Mombasa Nairobi

Management of Drug-Resistant Tuberculosis  
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Malaria Program
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Implementation Period: 

Project Background 
Goal: To reduce malaria incidence and deaths by 

Expected outcome: Reduced malaria morbidity 

2023. 

Strategies for project implementation 
 • CCMM (Community Case Management of 

Malaria):

 • HSS (Health System Strengthening): 

volunteers. 
 •  promotion 

school children. 
 • HMIS (Health Management Information 

System):
routine data quality audits of health facilities. 

Community Case Management of 
Malaria 

conducted in all 105 community health units 

all suspected cases and treatment of all cases 
positively by Artemether Lumefantrine.  This is 

health volunteers. 

Key Achievements

 •

mentorship and support supervision of 

 •

 •
community health volunteers on community 

 •
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Figur 12: Sharon attending to a client at her salon

Binti Shupavu Project
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not able to cater for her education as they only 

left to attend to house chores and at times did 

into a relationship with a man that resulted in an 

Her parents were very disappointed but had no 

information on sexual and reproductive health, 

equipment and started her own salon business. 

The Resolute Mother
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Figure 13: Persona Archetypes of the girls we journey with
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and elevates their voices within their communities.  

decline. 

 

the above personas. 

1. Binti Shupavu stories

about their bodies and futures. In 2023, we reached 

2. Binti Shupavu clinic is the entry point for adolescent 

their peers, learn about contraception, and share 

3. Binti Shupavu fest 

4,391 1,858 10,202 13,133 11,706
Migori

Homabay

Kajiado

Kilifi
Narok

Mothers of Adolescents

Other Male

Husbands of Adolescents5,515

9,152

17,178

9,445 Other Female

Figure 14: Persona Archetypes of the girls we journey with

THE DEVOTED 
WIFE
KAJIADO/NAROK HOMABAY/MIGORI

THE AUDACIOUS 
TEEN
KILIFI

KILIFI

HOMABAY/MIGORI

THE RESOLUTE 
MOTHER

KILIFI HOMABAY/MIGORI

THE ACCUSTOMED 
TEEN
KAJAIDO/NAROK HOMABAY/MIGORI

She is the married teen who 
values the love and support of her 
husband and her community.
Her children are a source of her 
pride. She has heard about the 
economical benefits of family 
planning, however, it might also 
mean risking her ability to 
conceive more children in the 
future.

She studies as much as she 
loves to have fun. She has had 
experience with the condom 
and the e-pill. She uses them 
when she meets her boyfriend 
over the school holidays. She 
has heard about other forms of 
contraception but will not 
make the decision to try until 
she feels equipped with the 
right information

She is a single teen mom -  the 
result of a one-time affair.
Those close feel disappointed that 
she didn’t abstain from sexual 
activity. Her peers have shunned 
her. If she can overcome the 
stigma associated with 
contraception for school going 
girls she might prevent another 
unplanned pregancy and achieve 
her dreams.

She is from deep in the rural 
community and therefore not as 
exposed as the other girls of her 
age. 
Her mother is her role model. She 
aspires to be a wife and mother, 
like those who are seemingly 
leading better lives. Contraception 
doesn’t feel relevant to young 
school going girls like her, but it is 
for married women.
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1. Meaningful adolescent and youth 
engagement 

• Adolescent-led mobile clinics:

• Local adolescent forums:

2. Contraceptive continuation strategy

use in line with their fertility preferences and aspirations, 

platform to reach more healthcare providers with 

done. 

3. Binti Shupavu digital strategies 

4. Contributing to
4. Contributing to the global learning agenda

Thailand.  
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1. 

2. 

3. 

Figure 16: Binti Shupavu joined A360 globally at the International Conference on Family Planning (ICFP) held in Pattaya, Thailand 
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The resilience within 

Accelerate Project
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station, where she recorded a statement and was 

medical intervention as well as psychosocial 
support.

The county health team coordinated with the  

distal third of her lower limb and metal plates were 

support from close relatives and community 

abusive husband was arrested, and the case 
remains active in court.

The help accorded to Hellen was only possible 

structures, the steadfast support from the 
development partner DANIDA, and the resilience 

correct information, as well as have trained health 
service providers and access to quality services, 

community actions will improve to better protect 

free.

their families, we continue to provide her with 
psychosocial support services as well as monitor 
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provision, primary prevention and capacity enhancement 

received psychosocial support. Accelerate also provided 
expert testimony in courts to 704 survivors and virtual 

counties.
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primary schools on child protection, human 

Ahadi Yangu

T

hosted the audios.

• Radio Victoria LINK: https://we.tl/t-VamzJVgern

• LINK RD Jangwani and Sidai FM: https://we.tl/t-

RE62PAb92f.

• LINK STAR FM: 

• LINK: https://we.tl/t-1bR44DX6NV.

Cluster Counties Covered Radio Station Radio Consumption Listeners per day

Cluster 1 150,000

Cluster 2

Cluster 3 5,000,000

Cluster 4 450,000

Cluster 5 day 1,400,000

Cluster 6 Ghetto Radio 1,000,000

Table 1:  Accelerate radio campaign reach
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Figure 17: A male elder engages men in a forum in Kajiado County
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the review policies i.e. the reproductive health policy 

performance at all levels and a tool of accountability. The 

Figure 18: 16 days of activism digital campaign
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to the community. These visits enhance the 
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DESIP Program
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NAROK

BARINGO

WEST
POKOT

ELGEYO
MARAKWET

KILIFI

MANDERA

MARSABIT

SAMBURU ISIOLO

MOMBASA

WAJIR

HOMABAY

PS Kenya

AMREF

HRK

Faith to Action

adolescents and youth, and persons with disabilities. At 

  
Reproductive health policies 

Figure 20: DESIP program counties  of  implementation

Figure 19: Launch of reproductive health policies in Nairobi County 
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shared the dissemination briefs, which provided a 

ownership.   
 
Knowledge and attitudes towards FP 
uptake remain a barrier
Religious and cultural FP champions  

leaders to educate women and men on the cultural 

these communities.
 
Peer to peer  

and social media platforms.
 
Male engagement 

 
Building the capacity of healthcare providers 
Structured mentorship 

became mentors. The new mentors continue with the 

WhatsApp platform  

was early discontinuation of contraceptive use by 

It was noted that the main reasons for premature 
discontinuation was due to myths and misconceptions 

learn how to better counsel clients on what to expect 
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Figure 24: PS Kenya regional coordinator engages men in the community in Baringo County

Figure 21: Peer to peer session among elderly women Figure 22: Imam  educates community 
members on FP

Figure 23: Peer to peer session among youth
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Enhancing access to Family Planning  
commodities

identify health facilities that had extra commodities and 

Accountability systems  
The accountability systems have to be functional for 

that are not only realistic but sustainable due to county 

in these forums.  

Leaving No One Behind

1. National level: Advocacy for health policies and 
tools that  are inclusive of persons with disabilities 

2. County level:

3. Health facility level:

4. Community level:

services.   
5. Development of educational materials for use at 

the facility and community levels.  
 
Counties supported by DESIP registered an 
improvement in mCPR 

County mCPR 2014
(KDHS 2014)

mCPR 2022
(KDHS 2022)

BARINGO 33.1

ELGEYO MARAKWET

Homa Bay 45.5 54

ISIOLO

KILIFI 45

KWALE 35

MARSABIT

MOMBASA 42

NAROK 52

SAMBURU 20 25

WAJIR 2.3 3

WEST POKOT 13.3 23

Table 2: Comparison of 2014 and 2022 mCPR in counties where DESIP  
program is being implemented.
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Inua Grassroot Network

Figure 26: Unveiling Inua Grassroot Network in Nairobi County
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economic and social development.  

their health and social economic status, with special 

children and persons with disabilities. 

counties.

their operations and increase health and social impact.

Inua

Co-creation with the network members

• Governance:

unprofessionally. 
• Social Behavior Change (SBC):

• Resource Mobilization:
are usually low in resources to carry out the 

implementation.
• Create Linkages: 

authorities which further suppresses the 

• Establishment of a Grassroot Network Learning 
Platform:
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• Technology:

• Financial Management and Compliance: 

Working through grassroot organizations

leaders, and local administration to empower the 

of the youth and their community as a whole. 

Achievements of Inua Grassroot Network 

systems and compliance.
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to participate in policy development, both at the 

voices of the communities they serve.
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Social Entreprises

Figure 27: The Social enterprise team training a client on how to use the SaraMed CMS
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franchise benefits to healthcare providers and 

locally developed to respond to the clinic’s 

healthcare providers focus on their core business 

Upon completion of the pilot period, the commercial 

Sustainability through SaraMed CMS

Clinical Patient
Journey:

Patient Registration
and clerking,
Laboratory,
Pharmacy 
In-patient,

Radiography

Support modules:
Inventory management

Procurement
Cashier

MoH and Admin Reports

Admin modules:
H R and Payroll

Finance
System Admin

Figure 28: The SaraMed Clinical Management System (CMS)
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Social Marketing 

Figure 29: PS Kenya products
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sector infrastructure to deliver sustainable 

for increased access to and use of health 

consumer communication approaches as well 

access and availability of vital health products 

distribute products to over 700 wholesalers. 

respectively, of the total private sector outlets 

million oral contraceptive pills, 57,000 

of our brands across trade channels. 

the provision of 1.1 billion liters of treated safe 

Aquatabs chlorine tablets. 

various social media platforms. 
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Partnerships
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MAVERICK 
COLLECTIVE
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Engage with PS Kenya
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        PSKenya                @PSKenya_                  PSKenya                @populationserviceskenya                     PS Kenya                  @PSKenya_ 


